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FOREWORD

Every year, Research In Action surveys 10,000+ enterprise IT and business decision makers in order to gain insights 

on strategy, investments and ongoing challenges of  technology innovation in the IT and Marketing Automation realm. 

These surveys give us access to a wealth of  direct and unfiltered feedback from the buyers. It also helps us to 

understand how buying decisions are made in todayõs business environment. 

The Vendor Selection MatrixÊ is a primarily survey-based methodology for vendor evaluation where 62.5 % of  the 

evaluation is based on a survey of enterprise IT or business decision makers and 37.5 % on the analystõs opinion. The 

analystõs input is fed by a combination of intensive interviews with software or services vendors and their clients, plus 

their informed, independent point -of-view as an analyst. All of  this combines to make Research in Action Vendor

Selection MatrixÊ reports so unique. This approach is one of  the key

differentiators of  Research In Action i n market research. 

For our Vendor Selection MatrixÊ reports we interview 1,500 IT or 

business decision makers with budget responsibility in enterprises 

globally or 750 in individual countries like Germany. The vendors 

featured in the reports are those vendors which achieved the best 

evaluations scores from the buyers but we disregard those  with fewer 

than 15 evaluations.

The following slides will show you the importance of  competitive vendor 

evaluations, our survey design, the evaluation criteria we use, how we 

interact with vendors and finally an example Vendor Selection Matrix Ê 

result.

To Infinity... and Beyond!

Thomas Mendel
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OUR MARKET IMPACT OVER THE LAST 12 MONTHS

17 press releases

1,200 clicks on average

Customer base:

150,000 IT Automation 

100,000 Marketing 

Automation

400 vendors evaluated

30+ research reports 

15,000 clicks on average  

10,000+ enterprise 

survey participants 
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WHAT TOOLS DO YOU USE TO CREATE THE VENDOR 

SHORTLIST?

N = 3,750 Business and IT Managers with budget responsibilities.
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100,000+

Data 

Points

1,500
Marketing

Managers

Leading
Vendors

30+

Reports

In 2020/21

62.5 %
Survey 

Results

37.5 %
Analystós

Opinion
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All Research In Action surveys are gender neutral and 100% confidential.
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