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FOREWORD

Every year, Research In Action surveys 10,000+ enterprise IT and business decision makers in order to gain insights
on strategy, investments and ongoing challenges of technology innovation in the IT and Marketing Automation realm.

These surveys give us access to a wealth of direct and unfiltered feedback from the buyers. It also helps us to Research In Action GmbH
understand how buying decisions are made in todayds business enVA|dSchyment .
The Vendor Selection Mat r-basef methodolagy forvendoa evaluatpn where 62.8 % of the 56244 Hartenfels
evaluation is based on a survey of enterprise I T or business dec CE&MHN maker
anal ystdés input is fed by a combination of i ntensive interviews with softwa)
their informed, independent point  -of-view as an analyst. All of this combines to make Research in Action Vendor Dr. Thomas Mendel
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The Top 20 Global Vendors 2020 differentiators of Research In Actioni  n market research. Jece
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VENDOR 2 For our Vendor Selection MatrixE reports we interview
venborie — @, business decisi.on.mgk.ers with budget.responsibility in enterprises
vmoomo?.\ globally or 750 in individual countries like Germany. The vendors
Y oo, | featured in the reports are those vendors which achieved the best
f ./.\ evaluations scores from the buyers but we disregard those with fewer
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q VENDORS than 15 evaluations.
g "‘”"o“z/ venoori4 | The following slides will show you the importance of competitive vendor
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OUR MARKET IMPACT OVER THE LAST 12 MONTHS

Customer base:

150,000 IT Automation 400 vendors evaluated
100,000 Marketing 30+ research reports
Automation 15,000 clicks on average
10,000+ enterprise 17 press releases

survey participants 1,200 clicks on average
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WHAT TOOLS DO YOU USE TO CREATE THE VENDOR
SHORTLIST?

J_,Vendur comparisons (e.g. Vendor Selection Matrix™) _22.9%

g Webinars and (virtual) events NN 18.7%
| Press (online and print) NG 15.4%
A:%.:A Crowdsourced vendor reviews NN 11.0%
é Peer contacts |GG 9.9%
$% Social media N 8.5%
o Vendor information G 4.9%
Et\ Case studies [ 3.3%
;@uo‘ External consultants Il 2.5%
Vendor presales [l 2.1%

eee Others/Don't know F 0.7%

Il

N = 3,750 Business and IT Managers with budget responsibilities.
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COUNTRY BREAKDOWN INDUSTRY BREAKDOWN

United States I EEG—_—_—— 525 @ Energy 93
Canada mmm 50 [Fo3] Financial Services 254 1 : 500
) 04 .

DACH MEESSSSS 200 ﬁ Government & Non Profits Data Marketing

nited Kingdom NN 125 @ Healthcare & Chemicals 198 PO | ntS Man ag ers
France MM 125 [‘;"ﬂ' Manufacturing 338
Benelux EER 50 Media & Telecoms 125
Nordics W 50 @ Consumer Packaged Goods & Retail 17

South*ern Europe mmm 100
g Technology & Professional Services 169
Eastern Europe mmm 75
P //% Travel & Transportation 112
Asia Pacific I 200 g Total 1,500 30+

Reports

COMPANY SIZE BREAKDOWN JOB TITLE BREAKDOWN In 2020/21

600r (Revenue more than € 250 million)

VP Marketing 268
VP Sales 252

500 General Manager 198
BU Marketing Manager 184
Project Manager 125
400F CcMO 123
BU Head 99
VPIT 74
300 CEQ 50
. 37.5 %
cTo '
2001 IT Manager fg A I
e ® elele] 16 n a y
- CFO 15 0o
100
137 Supply Manager 13 O p I n I O n
Others 7
0 )
>2,500 2,500 - 5,000- 10,000 - < 50,000 Headcount
5,000 10,000 50,000 Total 1,500

All Research In Action surveys are gender neutral and 100% confidential. (‘ R E S E A R c H I N ﬁ c T I 0 N
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All Research In Action surveys are gender neutral and 100% confidential.
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